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Abstract:

This research aims to analyze the growing role of artificial intelligence (Al) technologies in enhancing the effectiveness of
strategic planning in the field of financial accounting. It focuses on the impact of such technologies on the accuracy of financial
forecasting and the quality of decision-making within academic institutions. The study adopts a descriptive-analytical
methodology, utilizing a scientific questionnaire distributed to a sample of staff members at the Technical Institute — Babylon to
gather their insights on the application of Al tools—such as machine learning systems, big data analytics, and predictive
algorithms—in financial accounting. The findings reveal a statistically significant positive correlation between the use of Al
technologies and the accuracy of financial forecasts, which directly contributes to improved quality in strategic financial
decisions. The results also indicate that financial personnel recognize the importance of integrating Al into accounting processes.
However, there are still technical and organizational challenges that hinder full adoption. The study recommends expanding the
use of Al applications in financial planning within educational and governmental institutions and providing adequate training
programs to enhance the competency of accounting staff in utilizing modern intelligent tools.

Keywords :Artificial Intelligence Tools, Strategic Planning, Financial Accounting, Babylon Technical Institute.
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