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Abstract:

Developments in digital information technology, the development and availability of a distinct digital environment in terms of
methods and means of scientific research, have proved effective in their development. A promise of added value in modern
times, after reviewing the conference's title with artificial intelligence, we advance the realities of the economy of our beloved
country, so the contribution was entitled "The role of artificial intelligence in scientific research". The research plan included the
introduction and history of artificial intelligence, and three sections, each containing two themes: research on research
methodology and the concept of artificial intelligence. Its stages, advantages, and disadvantages, or the third research: the role of
artificial intelligence in contemporary research, are followed by a summary that highlights the most important research results:
education and, thanks to the use of artificial intelligence methods, it has proved to be an effective tool in continuing education in
various disciplines and fields, and you can benefit from it. New ways to extend education to all members of society using
electronic communication to develop culture, skills, and everything else. When it comes to life, results follow a list of the most
important sources and references. The importance of the research is that it addresses the most effective method of artificial
intelligence to avoid the effects of crises sweeping across the country and the world, disrupting all service facilities including
education, and public activities that have been suspended. These crises may support keeping people at home, forcing educational
and other institutions to adopt indirect education through artificial intelligence, and electronic technology has proven to be the
right solution for sustaining life around the world.

Keywords :Artificial Intelligence, Scientific Research, Means of Communication, Postgraduate Students/Faculty of
Management.
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