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Abstract:

This study aimed to determine the impact of big data analysis with its dimensions (human analytical capabilities, analytical
technological capabilities) on entrepreneurship with its dimensions (innovation, initiative, risk) in Jordanian commercial banks,
in addition to determining the moderating role of dynamic capabilities. To achieve the objective of the study, the descriptive
analytical approach was followed. The study population represented all employees working in the departments of Jordanian
commercial banks and from various administrative levels, in (13) commercial banks, with a total number of (17514) employees
by the end of 2024. An appropriate and representative sample of the study population was selected, amounting to (324) male and
female employees, and questionnaires were distributed to them for the purpose of data collection. After analyzing the data using
statistical methods in the (SPSS) program, the study reached a number of results, the most prominent of which is the presence of
a statistically significant impact for big data analysis in its dimensions (human analytical capabilities, analytical technological
capabilities) on entrepreneurship in its dimensions (innovation, initiative, risk) in Jordanian commercial banks. The results also
showed that the dynamic capabilities variable contributed to the impact between big data analysis and entrepreneurship. In light
of this, the study presented a number of recommendations, most notably emphasizing the continued interest of Jordanian
commercial bank management in implementing big data analysis strategies, utilizing human and technological analytical
capabilities, and working to develop these capabilities and potentials to keep pace with the vast amount of data related to
banking operations.

Keywords :Big data analysis, entrepreneurship, dynamic capabilities, Jordanian commercial
banks.
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