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Abstract:

This research aims to study the impact of applying transfer pricing on tax collections in developing and Arab
countries, focusing on the Jordanian experience as a leading applied model within the regional framework. The
study's importance stems from the growing global interest in transfer pricing between related parties due to its direct
impact on tax fairness and public revenues, especially given developing countries' efforts to reduce tax evasion and
profit shifting gaps among multinational corporations.

The study adopted a descriptive-analytical approach supported by quantitative field analysis, using a carefully
designed questionnaire to measure the dimensions of applying transfer pricing and its impact on tax collection
efficiency. The questionnaire was distributed to a sample of 250 participants, including employees of the Jordanian
Income and Sales Tax Department, certified public accountants, and financial advisors working in multinational
corporations. Data were analyzed using SPSS software to test statistical hypotheses related to the level of
compliance, disclosure, and control, and their impact on tax collections.

The results showed that the implementation of the transfer pricing system in Jordan, since the issuance of
Regulation No. (40) of 2021, has contributed to improving the efficiency of tax collections, explaining
approximately 46% of the total change in tax revenues. The results also indicated a rise in the level of institutional
awareness and compliance with the regulations (average 4.12), compared to an average level of disclosure and
transparency (3.84) and tax oversight (3.62), reflecting a gradual improvement in the performance of the national
tax system.

This study concluded that the transfer pricing system represents an effective fiscal reform tool for enhancing tax
transparency and reducing profit shifts in developing and Arab countries. It recommended strengthening the
technical capacities of tax administration staff, developing digital analysis systems to detect biased pricing, and
conducting future comparative studies between Jordan and other Arab countries to assess the long-term impact of
implementing the system.

Keywords :Transfer Pricing; Tax Revenue; Jordan; Profit Shifting; Developing Countries; Compliance;
Transparency.
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