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Abstract:

The study aimed to explore the role of integrating cloud accounting and artificial intelligence in enhancing the
sustainability of financial information and improving financial performance efficiency within Palestinian
institutions, through the development of a proposed practical framework. The study adopted a qualitative
approach, collecting data from semi-structured interviews with ten experts in banking, auditing, financial systems,
and digital transformation, to examine the dimensions of integration, associated challenges, and its impact on the
quality and accuracy of financial information. The results indicated that the integration of cloud accounting and
artificial intelligence improves the accuracy of financial data, reduces human errors, accelerates report preparation
and data consolidation, enhances the efficiency of financial operations, and strengthens interdepartmental
collaboration. Conversely, institutions face technical, organizational, and legislative challenges, including weak
digital infrastructure, slow networks, absence of regulatory frameworks, and insufficient cybersecurity readiness.
The findings also showed that digital integration effectively supports the long-term sustainability of financial
information by providing continuous access to data and precise predictive analytics, enabling institutions to
develop reliable financial strategies. Based on these results, the study recommended enhancing digital integration,
developing infrastructure, training financial staff, improving digital governance, strengthening cybersecurity, and
leveraging predictive analytics to support interdepartmental collaboration and ensure sustainable financial
performance within Palestinian institutions.
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