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Abstract:

This study examines the role of artificial intelligence in improving the quality and effectiveness of administrative decision-
making in contemporary organizations amid the rapid transformations in the business environment driven by technological and
digital advancements. The research aims to provide an integrated scientific framework that explains the concept of artificial
intelligence, its evolution, types, and core technologies, in addition to analyzing its various applications in administrative
decision-making, such as big data analysis, predictive analytics, process automation, and risk management. The study also
reviews the benefits of using artificial intelligence, including enhancing the speed and accuracy of decisions and reducing human
errors and biases, as well as the challenges associated with its implementation, such as lack of expertise, high costs, and concerns
related to privacy and transparency. The study adopted both the descriptive-analytical approach and the quantitative field
approach through a questionnaire distributed to a sample of managers and executives across various institutions, and the data
were analyzed using statistical methods. The findings revealed a statistically significant positive effect of artificial intelligence
on the quality of administrative decision-making, confirming its importance as a strategic tool that supports organizational
performance and enhances competitiveness.
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