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Abstract:

This study aims to examine digital transformation and its role in improving banking services by highlighting the current
state of digital transformation implementation in commercial banks operating in Babil Governorate, and identifying its
impact on the speed and accuracy of banking service delivery as well as customer satisfaction. The research is based on a
central problem represented by the variation in the level of digital transformation adoption among commercial banks,
which leads to differences in the quality of services provided. The study adopts a descriptive-analytical approach through
reviewing the theoretical literature related to digital transformation and banking services, in addition to analyzing the
practical reality of commercial banks in Babil Governorate based on available reports and data, without using a
questionnaire as a research tool. The research is structured into five chapters covering the methodological framework,
theoretical background, digital transformation in commercial banks, the applied aspect, and finally conclusions and
recommendations. The findings indicate that digital transformation significantly contributes to improving the quality of
banking services, particularly in terms of transaction speed, error reduction, and enhancement of customer experience.
The study also reveals disparities in the level of digital transformation implementation among commercial banks in Babil
Governorate due to differences in technological capabilities, human resources, and administrative support. Furthermore,
digital transformation enhances banks’ competitiveness and increases customer trust in banking services.

In light of these findings, the study recommends adopting clear digital transformation strategies, developing technological
infrastructure, enhancing human resource capabilities, and promoting digital banking awareness among customers to
improve service quality and support the development of the banking sector in Iraq.

Keywords :Digital Transformation, Banking Services, Service Quality, Customer Satisfaction,
Commercial Banks.
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