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Abstract:

This study aims to investigate the impact of strategic culture on the implementation of green human resource
management (GHRM) in a social service institution, with the Social Security Fund — Al-Khoums Office in Libya
selected as the research sample. The significance of the study lies in the growing role of strategic culture in
embedding sustainability values within organizations, particularly in light of the global trend toward
environmentally friendly practices that strengthen institutional responsibility toward society. The research focused
on identifying the dimensions of strategic culture, namely: the geographical dimension, the historical dimension,
and the political dimension, and linking them with the dimensions of green human resource management, which
include: green work, green recruitment, and green evaluation. Data were collected through a questionnaire
distributed to a sample of employees at the office, with the aim of assessing their perceptions of the role of strategic
culture in promoting green HRM practices. The results indicated that strategic culture contributes significantly to
supporting the adoption of green policies within human resources by fostering environmentally responsible
employee behaviors and encouraging the organization’s orientation toward sustainability. Accordingly, this study
enriches the Arabic literature in the field of institutional sustainability and green human resource management, and
provides practical recommendations for the administrations of Social Security Funds in Libya to activate strategic
culture as a fundamental pillar for achieving sustainable development goals.

Keywords :Strategic culture, green human resource management, Sustainability, Social Security Fund, Libya.
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