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Abstract:

This paper is entitled the impact of Change Management in the development of human resources, and the research problem was the question:
does change management have an impact on the development of human resources This resulted in an imbalance between the levels of university
.graduates and the requirements of the local and foreign market

The main thesis of the research was the following: there is a statistically significant relationship between Change Management and Human
Resource Development. Several hypotheses have branched out from them, including There is a statistically significant relationship between
strategy and Human Resources Development, there is a statistically significant relationship between organizational culture and Human
Resources Development, there is a statistically significant relationship between the technology used and Human Resources Development, there
.is a statistically significant relationship between the organizational structure and Human Resources Development

The research concluded several results, the most important of which is that the National University sets its strategy to meet its future

ambitions, and the employees of the National University seek creativity in their work and contribute new ideas, and that the National University
.takes into account the needs of development and the labor market when opening new faculties or departments

The research recommended a number of recommendations, the most important of which is the need for the private university to make deep

and continuous changes, the need for the private university to develop and invest in its human elements; the university should restructure the
University after reviewing the existing structure

Keywords : Impact, management, development, human resources, private universities
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