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Abstract

The study dealt with the impact of e-marketing on institutional performance, studying its application
to banks operating in Gezira State, and that e-marketing represents a feature of the modern era that
people have been greatly affected by. The study problem was represented in the following question:
What is the impact of e-marketing on institutional performance? This study aimed to reveal the impact
of e-services on institutional performance. In order to achieve the objectives of the study, a
questionnaire was designed and distributed to the study sample consisting of 150 questionnaires. The
descriptive analytical approach was used, as this study was applied to administrative employees in
commercial banks in the state - Bank of Khartoum, Agricultural Bank of Sudan, Savings and Social
Development Bank. The study showed a strong impact of e-marketing on improving the performance
of commercial banks in Gezira State. The most important recommendations were the need to pay
attention to developing the strategic plan for expenses and determining specific criteria for evaluating
institutional performance.
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