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Abstract:

The study aimed to identify the role of financial technology applied in tax administration in improving tax
systems from the point of view of employees in the Jordanian Income Tax Department. To achieve the goal of
the research, the researcher resorted to following the descriptive analytical approach, in addition to using the
questionnaire as a tool to collect data from the study sample members, numbering (30) employees. The results
showed that the attitudes of employees towards the impact of applying financial technology in improving tax
systems were at a high level, in addition to the presence of an impact of applying financial technology in
improving tax systems from the point of view of the study sample members. The study presented a set of
recommendations to enhance the department’s adoption of financial technology due to the role of this type of
technology in raising the efficiency of the tax systems used in terms of inventory, examination, linkage and
collection.

Keywords: Financial technology, electronic invoicing, smart systems, electronic payment, tax systems.
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