h / Middle East Journal of Humanities and Cultural Studies A 4 P so. & -
Agf Homepage: http://metjournals.comyar/index php/mejlisfindex .‘-"" hwg!." W| w

MESP ISSN: 2710-2238 (PRINT, o : _
ISSN: 2788-4686 (ONLINE) > asnlabio &l oglal

ognadl) Claginall allid B Aadygundl) L) ol dsen)

Glaad) Hla s daaa 2aal
G55 (i Aaala eyeatll ) agasd) oy i€l el 8 Galy

09/05/2022:¢adl Jg  06/05/2022 ;&) daa) ya 03/01/2022 :csadl adlid
;L.n\ J.ﬁ\ udla
AUl Zaul) pealiall anl — yiied (53l)y dakagel) i) alai dasliay gell Cilaglaall alas daal Ao oyl ) ) o3 ciina
o) Buad Al diy (8 Ged A Dgedl) Glaaally Glgall clesteall jdss DA (e dtigetl) GV duag (8 —dadigail) ilasledl)
sl zeiad) Cnld) anl dily clglleel diy 8 Gaoat Al )l auead Wb sl Als 0S5 O lple Gag 53 a1 (J3aly
) bl cleagis aloey Clasles o asgint Lo dibats bl pads Al Slabally Sl aaball Lo @Y1 Pl g sl
25 Jal e 2Pl LS Slasbaall 55 b duacsgall asle aixs of S daga 811 Aagall hLasaN) las iind tlgaal (10 il 32

sl 121 e jilas (e Claslaall 2Ss Jasseall lasleall oUail) g5 DA (e clldg Waaam 31 duksul )il

shagel Claglaall ol ciloshaall cgigedl) L] (il At cla)

The importance of the marketing intelligence system in the marketing
information system

Ahmed Mohamed Sarhan Al-Hasban

PhD researcher, Higher Institute of Management, University of Tunis, Tunisia
Abstract

This study aimed to identify the importance of the marketing information system and the contribution of the marketing
intelligence system, which is considered - one of the basic elements of the marketing information system - in guiding marketing
decisions by providing information to marketing agencies and institutions that live in a highly competitive environment of change
and transformation, which they must be In a state of complete readiness for all the changes that occur in its business environment,
the researcher has followed the descriptive-analytical approach by reviewing the references, research and studies related to the
study, and analyzing the information and concepts it contains. The study reached several results, the most important of which are:
The marketing intelligence system is an important tool that the organization can rely on to provide sufficient and necessary
information in order to rationalize the marketing decisions it takes, by providing the marketing information system with all the
information from its internal and external sources.

Keywords: data, marketing intelligence, information, marketing information system.
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