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Abstract:

The study aims to evaluate the level and role of emotional intelligence in its dimensions represented in (self-
awareness, self-control, and self-motivation) in improving job performance among employees in Iraqi
pharmaceutical companies. A descriptive-analytical approach was used and an organized questionnaire was
designed that was distributed to a random sample of (190) employees in Iraqi pharmaceutical companies, after
excluding a number of invalid questionnaires, and (SPSS) software was used to analyze the data and achieve the
research objectives. The study concluded that employees in Iraqi pharmaceutical companies enjoy a high degree of
emotional intelligence and job performance, as the levels were high, in addition to the statistically significant role of
emotional intelligence in its dimensions (self-awareness, self-control, and self-motivation) in improving job
performance among employees in Iraqi pharmaceutical companies, where emotional intelligence contributes to
enhancing the effectiveness and productivity of employees, in addition to their ability to withstand and adapt in the
work environment. The study also recommended the need to design training programs that enhance the interest in
developing emotional intelligence skills and include them within the standards adopted in attracting and hiring
employees in companies, due to their role in raising the level of performance.

Keywords :Emotional intelligence, self-awareness, self-control, self-motivation, job performance.
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