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Abstract:

In recent years, interest in corporate social responsibility (CSR) accounting has grown due to its significant role in
generating positive corporate performance indicators. This study aims to demonstrate the impact of the
demographic characteristics of board members on CSR accounting in the Iraqi market. This is achieved through a
review of previous studies that examined the effect of these demographic characteristics on adherence to CSR
accounting. The core problem arises from the varying results found in previous studies on this topic, coupled with
the scarcity of studies specifically focusing on the Iraqi market. This study employs a descriptive-analytical
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approach based on a review of the findings of previous research. The results indicate that gender, nationality, and
academic qualifications positively influence adherence to and disclosure of CSR within companies. Furthermore,
the study reveals that diverse societies place great importance on corporate governance principles, particularly the
aspect highlighted in this study: demographic diversity. We recommend the need for a diversity of demographic
characteristics for board members in companies, as this plays a major role in promoting commitment and disclosure
of social responsibility accounting. This creates positive indicators for the company, enabling it to attract foreign
investments and enhance the company's reputation in global and local markets. We also recommend conducting
applied studies targeting the Iraqi market to test each demographic characteristic individually in terms of disclosure
and commitment to social responsibility accounting.

Keywords :Demographics, gender, nationality, social responsibility accounting, governance, sustainability, Iraqi
market
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