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Abstract:

In recent years, interest in corporate social responsibility (CSR) accounting has grown due to its significant role in
generating positive corporate performance indicators. This study aims to demonstrate the impact of the
demographic characteristics of board members on CSR accounting in the Iraqi market. This is achieved through a
review of previous studies that examined the effect of these demographic characteristics on adherence to CSR
accounting. The core problem arises from the varying results found in previous studies on this topic, coupled with
the scarcity of studies specifically focusing on the Iraqi market. This study employs a descriptive-analytical
approach based on a review of the findings of previous research. The results indicate that gender, nationality, and
academic qualifications positively influence adherence to and disclosure of CSR within companies. Furthermore,
the study reveals that diverse societies place great importance on corporate governance principles, particularly the
aspect highlighted in this study: demographic diversity. We recommend the need for a diversity of demographic
characteristics for board members in companies, as this plays a major role in promoting commitment and disclosure
of social responsibility accounting. This creates positive indicators for the company, enabling it to attract foreign
investments and enhance the company's reputation in global and local markets. We also recommend conducting
applied studies targeting the Iraqi market to test each demographic characteristic individually in terms of disclosure
and commitment to social responsibility accounting.

Keywords :Demographics, gender, nationality, social responsibility accounting, governance, sustainability, Iraqi
market
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dlal) el 5L Cia daad dseilly Ll L ALY ) i agds abaslsel) il i (1 peiSar i cala (S5nan
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O el (ag(19.0%). Aty Lo gaad 0 o ST 258 15215 ((19.3%) awsty Lpgd 53alg 8y 438 5 ((29.7%)
e 8 abaslsgll il B i o agi)d e Lea edlatl) sl Ay paicse @llSial agaal duall o)l dulle
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AU Ol ehials gy 381 39 bl (e A lay Aalaiall sl (e 1320 (gaSadl) (sl S8 252

cad) Calaal gianl daedle ST Lglang L)l 8130 et b agud Laa

VD) Gasally L LR tluald

2y Audpal) e ke g8y Alan ) i Glal (sae (e il ) il Gacall il Las) Cagy
okl (Cronbach's Alpha) L < W Jalas ft Ay Chdse AU e aldeV) & cell) il A8 disag
saliied) (il Jaugiag cala) L gige (elidl (Composite Reliability — CR) Syall cililly ¢ Aalall @laay)
abdigall oda il (3) Jsaadl Gany -l Gaall e @asili(Average Variance Extracted — AVE)
Jaabals L)l cl s

Aalp) el U (Beally Sl il (3) Jsand

0.744 0.921 0.902 abaglsgd) cluas
0.727 0.914 0.881 Aaslsgd cand) Basa
0.736 0.918 0.892 dale \anl)
0.709 0.907 0.874 4yl duadlgl)
0.741 0.915 0.887 glayly laa)
0.766 0.929 0.914 Algiall (Spaal) Jolisl)
0.751 0.923 0.903 oLy} Qda
0.731 0.916 0.889 Gradl Sl
0.719 0.911 0.881 Gradl lagiu)
0.744 0.920 0.896 Spaal) Sl

IBM SPSS AMOS galiys cilajia o slaie¥l Lial) dae): jaal

54

Manar Elsharg Journal for Management and Commerce Studies vol.4, no.3, 2026
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J sl
Jdssa
J sl
Jgsa
J sl
Jgsia

Jgka

0.889
0.901
0.883
0.912
0.917
0.896
0.891
0.908

Auhd) 2l (CFA) (aSsil alad) Jalal) geilis :(4) Jgaad)

0.771
0.782
0.768
0.785
0.806
0.783
0.779
0.794

A A A A A B B~ B

Elaslsedl pand) Basa
Lle L)
Ayl dasdlsl)
gluyly o)
oLyl da
Eral) S
Srasl) cilaiu)
) S

IBM SPSS AMOS. galiy cilajia o alaie¥l Hald) as): sl

On ehelall il clales cangli 3 cduall slal (CFA) aksll Lelall Jdail) =3 (4) dsand) con
((0.70) Al alaes iglas LS ¢(0.50) AU Jsall (V) aal e el Lgmsan 25 (0.917) 5(0.768)
bl i S Gaall i ) aoball sde ity L lgd) i 2l il bl 58 e Jy bae

o3 Aallaal) Baga Cpdge Hlas) ) JEDU diada 35 Las cdasdlall (o Bam dapdy aialy Guldl) = 35ai (g

35

(SEM). Sl z3saidll jlas)
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(Model Fit Indices) bl g isai dillaa 5asa cilpipa :lasles
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ubl) 7 dgal dilhae Baga cipdiga 1(5) Jyaad)

Jaia 2.184 < 3.00 Chi-square/df
KTES 0.923 > 0.90 GFI

KTES 0.907 >0.90 AGFI
Jbiea 0.964 > 0.90 CFI

Jbiea 0.958 > 0.90 TLI

Jliaa 0.964 > 0.90 IFI

KTES 0.056 < 0.08 RMSEA
KIES 0.041 < 0.08 SRMR

IBM SPSS AMOS. zaliy cila b Ao byl ald) dae): jaad)

(Chi-square/df) will G\ auye dad il 3 ubill 23901 Aiildas Basn Cydige w50 (5) Jeandl cpw
Al cblall 2 3gaill Zasdle ) i Las ¢(3.00) AL (gbaall 2l (ga S8 25 ¢(2.184)

ded (AGFI) Janall dlladll 535n sde das n 3 ¢ (GFI) (0.923)4ladl) 535n ydie dad ity LS
2 3sail dilas Bagn o Las (0.90) Jsiall Y1 aall e el Laag ¢(0.907)

&=(0.964) 5« (0.958) 5 <(0.964) cxldFI 5 (TLIs (CFl &3lad) Zalaall cilydige ab of miliil) cjelaly
e Sk z3sall 385 (e g Uy Aoy Lea ¢(0.90) gl dubaad) Laiill ga Aol lgnsan a5 ¢ il
Jgledl) @bl

sl e i Laag (sl e (0.041) 5(0.056) Lagiad il 53 SRMR RMSEA (5540 dauilly Ll
el e B Aoy Gubil) 7 3gad iy Aalaall eladf Galiasl ) sy Lae (0.08) Jsial) )

35 A YD ebadinall djlaall 3gaall ain Ciela Apldaall Basa Cilpdie aaen Of gty ilill o3 e 3lug
ClBy Adleial) Auhal) il HLas) 5 ey ¢ (SEM) ASigl) z3saill L) 8 ealaiely bl z35as Radla
gt g llly JalY|

(SEM) LSl e alaal) zdgai jlis) :Liald

plasind 5 cdiladl 535 Chdisag (CFA) saSall alall Jubaill (DA e Gulidl) 7 39as aadla (e SH ey
bl hastie Gu @@l laay (Structural Equation Modeling — SEM) 4l e aladll z3sa

Shs) e Db (s Bk deasy igidl (gpaall Jelilly s haie lgtuass alyaslsgll il 3 Ay

agiay bl Lala ) claa

57

Manar Elsharg Journal for Management and Commerce Studies vol.4, no.3, 2026



ey Aahall il AL e Lae cAilhaal (e s dah aid Mgl z3sail) o Julaal) il cjlaly
calypriall G calidall

izl s el
A il duadl jLas) -1
Gradl Jelally ahaslsell Gl Gu ddlaa) ANy @l Lla)) Dle aagh Ao A Lt duajdl) Lal

Bl cluad LS il 1(6) Jsaal

dasede 0.000 0.791 igioall Gpad) Jelill o alaslsgl) ik
dasede 0.000 0.724 Algiauall (Spad) JoUill) > Aaslsgl) Ganl) 51
fage e 0.000 0.768 Allgioall Gpad) Joliml <> Ao i)

Aase e 0.000 0.741 igiall (Spad) Jelill > Ayt duadlg)
dase e 0.000 0.782 igioall Gpad) Jo il o> §layly lsiy)

IBM SPSS AMOS galiys cilajia o slaie¥l Liald) dac): saal

@3 Lange Loyl ADle gag goiliil) capelal 3 Ayl it o BlayY) cluaj Hladl & (6) Jsaadl Cun
Gsisa 2ie(r = 0.791) LlayY) delas il Gun cSligionall (graill Jelilly ahaglogl) clid G Ablas) AN
O Ailian) AN @3 Blil ABle 35ay o ali S 16V At daa il Jod 25 Laa (P = 0.000) 4V
- il

3 ccllginall (gpadl Jolinlly abaslogll il sad maen G Aiginay Linge Tl ClBle 3gag il iy LS
«(0.768) (syadl delinly el (5 ¢(0.724) (rad) Joliilly Gilmsloal) (myall B35a G Bl Jalas 2l
¢(0.782) &L Lolsy) dalaw el glaiyly ISV ey dass (a8 ¢(0.741) (spad) Jelinlly duyenid) duadlsll oy
G Gaki (ggiee g Ul o ) w2l oda i (P = 0.000). (ssiwe die Lilas] AN @l lgmpen cuilSy
radl delll (ggine g link Jaty « ISV )g Aoyl daadlgly duleliilly (el 5aga Cun e Lass Yy cabiaslogl
DY) cgpaill S 3ty ¢ (pamll el Gl gl SN Balis colil) s A Jiaial) ccligioall
cslsY) Al A i) e Al dae il bl paen Jo ac sy (g3

AN dnd)l) duaydl) Lad) -2
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cllgiaall (spad) Je il 8 abaslsgl) bl dilan] AN 53 il ang e AN Aty duda @) ali

dagc e
dagcda
dagc e
dagcda

dagcda

0.000
0.000
0.000
0.000
0.000

13.874
4.518
5.123
3.987
5.764

0.816
0.294
0.337
0.251
0.361

AL lcd Las) gl (7) Jsad

lgioall pad) Jo il — alagloell il
Aiginnall (Sad) Jolitll — Easlogl Ganll 5asa
lgiuall Spal Jelil) — Al L)
Aiginsall (Gl Jo i) — Lipall Loadlgl
igioall (gpadl Jelitl) — gluyly iy
R% = (0.665

IBM SPSS AMOS zaliy cila b Ao alaie¥h Lald) dae): jrad)

Gl ddlas) ANs (65 el EG 35a9 (SEM) Sl z3saill dalaiy dalall (7) Jsaall gl <ol
(C.R = & al) daill dad cialiy « (B = 0.816) luaall dalae ks ) cllgivaall (gyemid) Jelinll & abaglsgl
ANV (3 il agag o ati ) A A yl) Al Jod 55 Lae ¢ (P = 0.000)3 2 (s5ine 2:213.874)

llgiall (gpemd) Jelinl) 5 aaslsgll il dglas)

cllginall (gyadl Jelil) 3 alyaslogl) culid dladf aand Ablas] s 3 dulagl @il 3sa k) cuy LS
Gl s3sa & ¢(B = 0.337) didelial 4tk (B = 0.361) &l il dalas el glailly SV 20 Jaw 3)
lersas cilSy (B = 0.251) il il Jalae 81 dpeal) LaaBlsll 2as o a8 (B = 0.294) ibaslsgl
Al Lo pdll e Auial) Lacjdll cilucajdll aaes Jod 15 e (P = 0.000) sgiue die dilas) ANV &l

4l

Jelill b oplal) 506.5% it ahyaslsgll il of e Ju Law (R = 0.665) waail Jalea i ity LS
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\ T
. > Va4 aonm / e o <o
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L >~ 1+ oxr M - .
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" DO0T) G i A ! Y2

IBM SPSS AMOS. zaliy cilajia o slaie¥l Laldl sae): saal)
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o (Path Coefficients) jluall clalas JS&I maa gy WS cllgiuall (spadll Jelall( ) uatiallg) abaglsgll
3Ly o e Ju Lee cAblas) AN 539 Cinge il g5 (B = 0.816) S il Jalae g1l 3 e puiial)
(R? il Jalae G Ll JSa) gy - cllgionall (gyead) Jeliall Jujas 8 aged abaoloal) il (3l (s5iane
O A cllginall gpall Jelil) b ol 506.5% i ahasteel) wilii of ) s Al = 0.665)
peail My Sl 2 3gal) Laodle ) 038 2S5 LAl Lol o AT Jalse ) Adad) Ll (ghe

Mg Aiial) Lol b jilly Al o) Ao il Job aedy Loy cduayal) clyaiia (Al cBLa)
abil) Addlia c Ll

cllgiaall (gadl Jelinlly abaslsell b o dlas) ANV @ld Lulagl Loyl ADle dgag duhall il gl
aged Alatl) ¥sall Jal ahaglsell bl Cadasi (ggie 53l O ) el Lae (0.791) Lala¥) dales &y 3
e D (ggine i o Ll inslsgll (g pall 50k daciil) 038 et (S - llgionall (gyead) Jelill Gy b
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