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Abstract:

The research aims to reveal the nature of the relationship between artificial intelligence and the quality of internal
auditing, as the financial and administrative development witnessed by Al-Nahrain University has led this
institution to seek ways and mechanisms that contribute to improving the oversight process in its various
departments. Among these methods, the institution has generally started employing artificial intelligence. Since the
internal audit function is important at the university due to the variety of its activities and the increase in workload,
and because artificial intelligence is based on the principle of making better decisions by collecting and analyzing
data using modern technology techniques and applications, the university has begun to adopt the application of
artificial intelligence in controlling the quality of internal auditing in pursuit of achieving a higher level of
performance. The research aims to determine the necessity of applying artificial intelligence in the work
environment and to assess the capability of artificial intelligence in improving the quality of internal auditing. A set
of conclusions was reached, indicating that the application of artificial intelligence techniques improves the quality,
efficiency, and accuracy of the final internal audit reports by relying on precise data and sufficient supporting
evidence, as well as reducing time and effort. The efforts made to accomplish the tasks. A set of recommendations
was reached, the most important of which is that systems and policies should be established to support artificial
intelligence technologies with quality and the ability to protect data confidentiality from theft and loss.

Keywords :Artificial intelligence, internal auditing, independence, quality, internal auditor.
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